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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT  
PENGGUNAAN TOKOPEDIA DENGAN METODE TECHNOLOGY 
ACCEPTANCE MODEL  
ABSTRAK 
Oleh: Fadriansyah Rahim 
 E-commerce secara umum dapat diartikan sebagai transaksi jual beli secara 
elektronik melalui media internet. Contoh e-commerce yang terkenal di Indonesia 
adalah Tokopedia. Menurut data, Tokopedia merupakan website e-commerce yang 
menempati urutan pertama di Indonesia, hal tersebut mengimplikasikan bahwa 
tingginya minat masyarakat dalam mengunjungi website Tokopedia. 
Penelitian ini menggunakan model Technology Acceptance Model dan 
metode Structural Equation Modelling dengan mengadopsi variabel yang 
digunakan pada penelitian sebelumnya yaitu, Perceived Usefulness, Perceived ease 
of use, Perceived Risk, Satisfaction with Past Transact, dan Trust. Pada penelitian 
ini akan membahas faktor penerimaan pengguna Tokopedia yang dimana 
Tokopedia merupakan e-commerce nomor satu di Indonesia dari segi pengguna 
terbanyak. Hasil dari penelitian ini membuktikan bahwa faktor-faktor yang 
mempengaruhi niat pengguna Tokopedia dalam menggunakan Tokopedia adalah 
perceived usefulness dan perceived risk¸lalu terdapat juga faktor yang tidak 
langsung yaitu trust. 
  
Kata Kunci: E-commerce, Structural Equation Modelling, Technology Acceptance 
Model.  
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ANALYSIS OF FACTORS THAT INFLUENCE THE INTENTION OF USE 
OF TOKOPEDIA USING THE TECHNOLOGY ACCEPTANCE MODEL 
METHOD 
ABSTRACT 
By: Fadriansyah Rahim 
 
 E-commerce in general can be interpreted as buying and selling 
transactions electronically through internet media. An example of e-commerce that 
is well-known in Indonesia is Tokopedia. According to the data, Tokopedia is an e-
commerce website that ranks first in Indonesia, which implies that the public's 
interest in visiting the Tokopedia website is high. 
 This study uses the Technology Acceptance Model model by adopting the 
variables used in previous studies, namely, Perceived Usefulness, Perceived ease 
of use, Perceived Risk, Satisfaction with Past Transact, and Trust. This study will 
discuss the Tokopedia user acceptance factor, where Tokopedia is the number one 
e-commerce in Indonesia in terms of the most users. The results of this study will 
be compared with previous research in 2016. The data used to conduct this study 
was collected by distributing questionnaires through Google Form, and processed 
using Structural Equation Modeling method. 
. 
Keywords: E-commerce, Structural Equation Modelling, Technology Acceptance 
Model. 
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